
Design for Print Masterclass

This course is for people who find themselves with design responsibilities but who have had no formal
design training.You will cover the five essential building blocks of design, look at working with type and
colour and discover how to resolve common design problems.

This course is designed to help you uncover hidden skills and to improve your confidence when making
design decisions. This is a print design based course - we offer a separate course for those interested in
web design.

enquiries@mediatraining.ltd.uk      020 7359 9855   www.mediatraining.ltd.uk

Course duration

Course cost

Course location

Pre course requirements

Two days

Public scheduled course: £435 plus VAT per person.
This course runs as a public scheduled course on a regular basis.
Please call 020 7359 9855 or visit www.mediatraining.ltd.uk for dates.

Private course costs: £840 plus VAT for two days of individual tuition. 
£995 plus VAT for two delegates. 
£1,350 plus VAT for three delegates. 
Each additional delegate: £175 plus VAT. 

We have two fully equipped training centres in central London; one is in Highbury
and Islington (one stop from Kings Cross) and one next to Waterloo station. 
We can also run courses onsite at your offices if you prefer.  

You should have a basic knowledge of QuarkXPress or Adobe Indesign

Post training support

The cost of the course includes lunch, course notes to take away, a certificate
and six months telephone Helpline support. 

Course description

Course information

enquiries@mediatraining.ltd.uk 020 7359 9855 www.mediatraining.ltd.uk



What is design?
• Good and bad design
• Five questions to ask before you design anything

Key design elements
• A guide to relevance, contrast, proportion,
consistency, direction, totality and restraint
• The five building blocks of design

Laying out your page
• Using the page organisation tools
• Using the text organisation tools

Working with tone and space
• Using white space
• Rules, borders, boxes and drop shadows
• Creating bleeds

The power of type
• Type history and type decisions
• Type families
• Typographical ground rules
• Tips and techniques for presenting type
• Special type effects
• Widows and orphans

Working with colour
• Different colour models
• Choosing colours
• Spot colours
• Printing colours

Incorporating photographs
• Illustrations or photographs?
• Designing using photographs

Shortcuts to good design
• Maintaining a swipe file
• AIDA - the four secret ingredients of good design

Solving common design problems
• Rivers of white space
• Inappropriate column spacing
• Claustrophobic pages
• Whispering headlines
• Floating heads and subheads
• Too few/too many typefaces

Questions and answers
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